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RespOrgs to indicate an understanding that the toll-free database management involves the 

authority to decide for subscribers how they can use a number or a role in managing anything 

other than voice services.  Any such extension of that authority would constitute a substantive 

change in the rule, which requires a rulemaking.   

The scope and substance of Somos’ petition does not comport with any 

reasonable interpretation or understanding of the purpose of declaratory ruling and therefore, the 

Commission should dismiss the request as being procedurally deficient.    

II. THE TEXTING ON TOLL-FREE MARKET IS NASCENT AND STILL 

EVOLVING.   

Separate from the procedural deficiencies of the petition, Somos is wrong in 

contending that the two rules it seeks are needed.  As Zipwhip has explained in its white paper, 

“The Truth about Texting On Toll-Free,” the ability to text to toll-free numbers is a recent 

development. 13  It was empowered by Zipwhip’s innovative routing infrastructure and is 

growing as a result of a healthy market of multiple service providers and major brands adopting 

texting as a consumer communication channel.  Somos’s claims of potential harm in the market 

are unfounded.   

A. There Were Limited Options For Businesses To Engage Customers Via Text 

Before Zipwhip’s Marketplace Innovations.   

When an individual texts with a business, the conversation appears in the default 

messaging app, just like texts with friends and family.  The operations behind the scenes, 

                                                 

13  See ex parte filing of Zipwhip, Inc., Attachment – The Truth About Texting on Toll-Free, 

WT Docket No. 08-7 (Nov. 18, 2016). Attached as Exhibit 1. 


















